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 Abstract

The aim of the paper is to study the impact of liberalization on unorganized retail industry of India. 
Small sample of 150 retailers has been selected for the study. Unorganized Retail Industry is facing lots of 
challenges as a result of opening up of this sector for FDI and stiff competition from Indian organized retailers 
like Big Bazar, Reliance, Spencers, Vishal mega mart, Lifestyle Shopers stop etc. The finding of the research 
shows that though the competition has increased the profit of the shop keepers has not declined. They are not 
facing any problem while selling the product.
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Introduction

The Indian Retail sector has gone through major transformation over the last decade with a noticeable 
shift towards organized retailing. According to the Yes bank- ASSOCHAM study, the retail market is expected 
to reach a whooping Rs. 47 lakh crore by 2016-17.  Favourable demographics, increasing urbanization, 
nuclearisation of families, rising affluences amid consumers, growing preference for branded products and 
higher aspirations are the factors which will drive retail consumption in India.
Retail Industry can be broadly classified into two categories, namely- organized and unorganized retail.

(a) Organised retail- Organised retailers, who are licensed for trading activities and registered to pay taxes 
to tha government.

(b) Unorganised retail- It consists of unorganized small shops – conventional Kirana shops, general stores, 
corner shops among various other small retail outlets.

In past few years Indian Retail Sector has seen tremendous growth in the organized segment. 
Companies like; Tata, Reliance, Adani Enterprise and Bharti have been investing considerably in the booming 
Indian retail market. Along with these giant retailers, a number of transnational brands have also entered into 
the market to set up retail chains in close association with bigger Indian companies. The Indian retail sector is 
highly fragmented and unorganized sector has around 13 million retail outlets that account for around 95-96% 
of the total Indian retail industry. The growth potential in the sector is immense, there are obstacles too, and that 
could show the pace of growth of new entrants.

Objectives of the study

The specific objectives of the study are;
?To ascertain the overall impact of liberalization on the performance of unorganized retail industry.
?To identify the factors due to which they are not feeling the impact.

Research Methodology

For the purpose of study, selected retailer of apparel, grocery, homeware in Delhi have been 
considered. The sample of 150 units comprised of 50 units each selected from apparel, grocery and homeware. 
However, as the information provided by the 16 respondent were not complete, they were not included in the 
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of independence and impartiality in the final analysis would depend upon the personality of individual judges. 
In judicial process, the role of judges is more important than the written words of a statute. Krishna Iyer, J., has 
rightly observed,” A socially sensitized judge is better statutory armour against gender outrage than long 
clauses of a complex section with all protection writs into it.” It is an absolutely undeniable fact that judicial 
independence is vital for the survival of any democracy but at the same time we cannot ignore the requirements 
of judicial accountability.
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Table 1 shows that most of the respondents from different categotries agree with the statement, ' 
Liberisation resulted in more competition', 'Liberlisation resulted in more quality conciousness',' Liberlization 
has resulted to reduction in profit margin' and 'Attitude of cosumers has changed due to libelisation'( mean 
score being more than 4). The table further reveals that most of the respondents agree or were neutral with the 
statements, 'Selling products are more difficult in the era of liberalization' , 'Customer expectation has 
increased after the coming of organized retail sector' and 'Liberlisation is the right step of Govt. of India.' ( mean 
scores being more than 3).

K-W statistics shows that there are significant differences among the respondents relating to different 
categories with respect to the statements,' Attitude of consumers has changed due to libelisation' and 'Customer 
expectation has increased after the coming of organized retail sectors as the p values are lower than the assumed 
p value of 0.05.

Table 2. Impact of liberalization (Mean scores based on the age of the retailers)

Age-wise analysis in the above table shows that majority of the respodents belonging to different age 
group strongly consented that 'Liberlisation has resulted in more competition', 'Liberlization has resulted in 
more quality consciousness', 'Liberlization has not resulted to reduction in profit margin', 'Attitude of cosumers 
has changed due to libelisation' and 'Selling products are not difficult in the era of liberalization'( mean scores 
being more than 4). Further, the respondents agree from all age group that ,Customer expectation has increased 
after the coming of organized retail sector. It can also be observed from the table that the respondents from all 
age categories are neutral with the statement,' Liberlisation is the right step of Govt. of India.'(mean score is 
3.02).

Statements

 

Total

 

A1

 

A2

 

A3

 

K.W. 
Statistics

 
p-

value

 

(a) Liberlisation has 
resulted in more

 

competition.

 
4.47

 

4.35

 

4.76

 

4.31

 

2.632

 

.721

 

(b) Liberlization has 
resulted in more quality 
consciousness .

 
4.56

 
4.52

 
4.44

 
4.72

 
1.55

 
.991

 

(c) Liberlization has 
not resulted to 
reduction in profit 
margin. 

4.42
 

4.31
 

4.18
 

4.78
 

1.09
 

.310
 

(d) Attitude of 
cosumers has changed 
due to libelisation 

4.52 4.55 4.25  4.77  4.89  .755  

(e) Selling products are 
not difficult in the era 
of liberalization.

 

4.13 3.56 4.09  4.76  3.81  .677  

(f) Customer 
expectation has 
increased after the 
coming of organized 
retail sector.

 

3.77
 

3.98
 

3.43
 

3.90
 

8.21
 

.105
 

(g) Liberlisation is the 
right step of Govt. of 
India.

 

3.02

 

3.01

 

3.09

 

2.98

 

2.68

 

.265
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final analysis. Thus the final sample comprised of 134 retailers of Delhi. The study is based on primary data 
which has been collected by a structured, non – disguised and pre-tested questionnaire. The analysis has been 
done on the basis of two variables, viz. Products, they are dealing with and age of the shop. On the basis of age, 
shops have been categorized into three age- groups, viz. A1 (up to 10 years) A2 (10 to 20 years), and A3 (above 
20 years). And on the basis of products they are dealing with, analysis has been done on the basis of three 
categories; apparel (TX), Grocery (GR) and Homeware (HW).

Discussion and Analysis

The sample comprising 134 shops includes 45 apparel shops (TX), 46 grocery shop (GR) and 43 
homeware shop (HW). It has been observed 60 shops into age group of A1, 45 shops fall into the age group of 
A2 and 29 shops fall into the age group of A3. 

A number of statement indicating the impact of liberalization on unorganized retailers have been 
developed and the respondents were asked to express their level of agreement/disagreement with these 
statements on five point Likert scale. Kruskal- Wallis test has been applied to know the significant differences 
among the respondents relating to different types of retailers and age groups with respect to these statements.
The test has been applied at assumed p-value =0.05. The statements with less than 0.05 p-value are considered 
significant and those with p-value more than the assumed value are considered to be insignificant. The data 
obtained from the respondents has been presented in Tables 1, and 2.

Table 1. Impact of liberalization (Mean scores based on retailers dealing with different kinds of product)

*denotes significant results having p-value less than 0.05

Statements

 

Total

 

TX

 

GR

 

HW

 

K.W. Statistics

 

p-
value

 

(a) Liberlisation has 
resulted in more 
competition.

 
4.25

 

4.30

 

4.30

 

4.16

 

8.866

 

.31

 

(b) Liberlization has 
resulted in more 
quality 
consciousness .

 

4.56

 
4.58

 
4.48

 
4.63

 
7.450

 
.041

 

(c) Liberlization has 
resulted to reduction 
in profit margin. 

4.46
 

4.37
 

4.46
 

4.56
 

1.134
 

.679
 

(d) Attitude of 
cosumers has changed 
due to libelisation 

4.32 4.30 4.35  4.32  14.89  .001*  

(e) Selling products 
are more difficult in 
the era of 
liberalization.

 

3.50 3.20 3.53  3.77  3.880  .275  

(f) Customer 
expectation has 
increased after the 
coming of organized 
retail sector.

 

3.75
 

3.77
 

3.83
 

3.65
 

32.341
 

.000*
 

(g) Liberlisation is the 
right step of Govt. of 
India.

 

3.64

 

3.68

 

3.53

 

3.73

 

8.762

 

.034
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The bilingual condition of Assam and the relevance of its 
bilingualism
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Abstract

Basically the bilingual situation arises because of language contact. Generally this situation can be 
seen in the multilingual countries, states or areas. In the North-East region of India specially in Assam there are 
different language communities who use different kind of languages. In these kinds of diverse linguistic 
environment, the languages differ from each other completely. Hence they don't have mutual understanding 
among themselves, because of which Bilingualism has evoked due to their needs of the Assamese Language as 
second language. Then they feel the necessity of a second language to share their thoughts and views with each 
other. 
Here in this prospect the above topic has been chosen. 

Key Word: Bilingual, Bilingualism, Lingua-franca etc.

Introduction

Bilingualism is the part and parcel of our modern society. For the sake of our necessity in a society a 
person, a state or a country is bound to accept this bilingualism. Bilingualism is an important part of Socio-
linguistics. In general term when a group of people habitually uses two languages for their social 
communication, then that group of people is called bilingual group. When in a certain boundary of a society a 
particular language fails to fulfill the necessity, or can say when a language that is used by a community is not 
enough to fulfill the day-to-day necessity, then that society feels the need of an another second language and as 
a result of that the concept of bilingualism emerge. Bilingualism emerges mainly in two causes, such as 
personal requirements and social requirements. ( Choudhury Mahanta and Borah:2014:43) 

There can be many reasons behind being a bilingual person or group of people. Such as intermarriage 
relation, migration, trade and commerce, religious discussion, travelling and political reason etc. Bilingualism 
also includes code mixing, code switching, barrowing etc.

Basically the bilingual situation arises because of language contact. Generally this situation can be 
seen in the multilingual countries, states or areas. When a language got expended in society, than the small 
language communities use that language to communicate with each other and also for the official and public 
places use that language. In the North-East region of India specially in Assam there are different language 
communities who use different kind of languages. In these kinds of diverse linguistic environment, the 
languages differ from each other completely. Hence they don't have mutual understanding among themselves, 
because of which they feel the necessity of a second language to share their thoughts and views with each other. 
Bilingualism has evoked due to their needs of the Assamese Language as second language. So, in this paper the 
bilingual condition and its necessity has been discussed in the perspective of Assam. 

Objectives of the study
The main objectives of the article have given bellow – 

To discuss about the bilingual situation of Assam. 
To study about the necessity and importance of bilingualism in Assam.
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K-W statistics reveals that there are no significant differences in the perception of units relating to 
different age groups with respect to various statements relating to impact of liberalization. In nutshell, it has 
been revealed that units belonging to all three age groups do not differ in their opinions regarding the impact of 
globalization.

Conclusion

We have seen nation wide protest against the entry of Walmart in India. Concern has always been 
expressed that the small retailer will be affected badly by the entry of the giant players in the market. But 
through the research analysis, it is found that even after the entry of single brand retailer and after the start of 
organized retail shops like, Big Bazaar, Shopper stops, Lifestyle, Vishal mega mart, Spencers, Metro, the small 
unorganized shop keepers are not much affected.  Their profit margin has not been affected and the loyal 
customers are still coming to their shops for their daily purchase. The competition has increased and people 
have become more quality conscious. Their attitude towards shopkeeper has changed as their expectation has 
increased.

Bibliography

1. Goyal, Krishna. A (2006), ' Impact of Globalization on Developing Countries (with special reference to 
India) 'International Journal of Finance and Economics,5, 166-171.

2. Economic Survey of India 2010-11. Ministry of Finance, Government of India, New Delhi
3. Jalan ,Bimal(1992), Balance of Payments; 1956 to 1991, in the Indian Economy: Problem and 

Prospects. Penguin Books India (P) Ltd., New Delhi.
4. Chengappa,P., Achoth, L., Mukherjee, A., Ramachandra Reddy, B. & Ravi, P., (2003, November 5-6). 

Evolution of Food Retail Chains: The Indian Context. Retrieved from http://www.ficci.com
5. Joshi. Mohan Rakesh (2010),10th Edition, International Marketing, New Delhi: Oxford university 

press,pp.95-97.
6. http://info.shine.com/industry/retail/7.html

Journal of Acharaya Narendra Dev Research Institute   l   ISSN : 0976-3287      Vol-27 (Jan 2019-Jun 2019)l

( 188 )


